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IN JUST 150 YEARS,
A UNIQUE JAPAN-U.S. ALLIANCE

HAS BEEN FORGED
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Contacts Grew Over the Years
From castaways to formal delegations the
two nations quickly learned from one
another as relations flourished.

Standing Firm on Iraq
Japan is taking an active role in the post-
war humanitarian rehabilitation and
reconstruction of the country.

Science Watch
As “hybrid” cars become the vehicles of
choice, Japanese automakers have a leg
up. A new dimension in television.

Trends in Japan
Even as the kimono makes a comeback
it is modified to everyday tastes.

Beyond Differences
Ironically, incessant samurai conflict
eventually led to national unification.

Anime Takes World by Storm
While the animation industry is thriving,
concern mounts over its long term future
as competitors abroad emerge.
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In 1853, Japan had been closed off from the outside
world for almost 200 years. On July 8, 1853, U.S.
Commodore Matthew C. Perry (1794-1858) sailed into
Edo Bay with four "Black" ironclad ships, anchored

them off Uraga, a small village by the sea, and started new relations
between the two nations. Now, 150 years later, the two nations enjoy
the largest economies in the world, and out of the ruins of a world
war just over a half-a century ago have forged an alliance of unusual
strength, based on mutual security interests, the shared values of
democracy, freedom and basic human rights.
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tarting in about 1630, Japanese were not allowed to travel abroad.
Even Japanese sailors and fishermen carried away from Japan's
shores by typhoons were not allowed to return on pain of death.
America had concerns that some of its sailors who were
shipwrecked in Japanese waters had been badly treated. Except

for the sole Dutch trading station in Nagasaki, and a few Chinese and
Korean traders, Japan was largely cut off from the world for more than two
centuries. By 1850, the U.S. had become increasingly interested in Japan.
One reason was the American whaling industry, which operated widely in
the stormy Northwest Pacific and needed ports for repairs and emergency
aid. By mid-century the American ships were also in the process of
converting from sail to steam. They needed coaling and refueling stations
to link booming West Coast ports, such as San Francisco with the
profitable China trade through Shanghai and Hong Kong. For its part,
Japan had developed a highly sophisticated urban culture during the
Tokugawa Era (1600 to 1868) and maintained a number of the world's
largest cities while remaining absorbed in its own affairs. From
information provided by the Dutch, Japan was aware of the scientific and
industrial revolutions taking place in the world at large and there was a
growing realization that Japan would have to adapt to new global changes.

Perry arrived after an increasing number of failed foreign attempts
to open the nation. After presenting his credentials and a letter from the
President with great pomp and ceremony, Perry left Japan returning in
February 1854 for Japan’s answer with a ten-vessel fleet, a quarter of the
U.S. Navy at the time. After the signing of the Kanagawa Treaty of
Friendship and Amity on March 31, 1854 there was much celebration.
The Americans presented the Japanese with a variety of gifts that included
a miniature steam
locomotive, a telegraph
apparatus, modern fire-
fighting equipment, Colt six
shooters and books. With
that, the two nations
embarked on a journey
together of mutual curiosity
and wonder of each other's
societies, which continues to
this day. See page 2
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Prior to Perry’s arrival, the two
cultures became aware of each other
as seafarers operating with limited
navigational aides went astray at the

mercy of the Pacific Ocean's fickle seas and winds.
Renowned scholar and expert on Japanese history
and literature, Prof. Donald Keene of Columbia
Univ., highlighted the most interesting of those in a
lecture at the Japanese Information and Culture
Center in Washington, DC on April 2.

ndoubtedly, Dr. Keene says, there were
earlier contacts between the Japanese and
Westerners, but the most famous of those was
the 1793 castaway Kodayu, the captain of a
cargo vessel which wandered aimlessly for

seven months in the North Pacific before washing up
in the Aleutians. The Japanese spent four years on
the island of Amchitka before a sailing vessel took
them to Kamchatka in Siberia. A Finnish scholar
grew interested in their plight and took Kodayu to St.
Petersburg, where he became well known in
fashionable society while waiting six months for an
audience with the Empress. In 1792, Catherine
returned Kodayu to Japan in hopes of opening trade.
This wasn’t the first time castaways were taken back;
the Portuguese attempted to repatriate seamen in
1685 but were ordered not to try it again. However,
Kodayu was allowed to land, and quickly became the
center of attention. He was summoned before the
shogun, whose scribe produced volumes from
interviews on his journey. They included references
to sleighs, boats, swords, guns, silverware, lacquer,
chess, tiles, glass, soap and many other items.

Despite its chosen isolation policy of sakoku,
Japan gleaned much information from the sole Dutch
trading station allowed in Nagasaki. The Dutch were
required each year to submit a detailed account of
events abroad. In many ways, the Japanese were
more familiar with contemporary events in Europe
than were, for example, many Moroccans of the day.
While there was pressure to modify the sakoku
policy, the shogunate was weak at the time, and the
increasing number of foreign ships especially
American whalers searching for water and fuel
brought an edict in 1825 ordering that they be kept
from shore by force.

Meanwhile, Japanese vessels continued to
wreck on the west coast of North America. In 1832

after 35 days at sea, a ship washed up near San
Francisco. Another sank off the Queen Charlotte
Island in Canada and three survivors were enslaved
by unfriendly Indians. Rescued by the Hudson Bay
Co., they were taken to England and later to Macao.
There, a German missionary Karl Gutzlaff studied
with the castaways and together they translated the
Gospel According to St. John, the first Bible produced
in Japanese. It was a crude version in the Owari
dialect. Still, armed with the translation, Gustaff and
an American missionary-physician Dr. Parker,
chartered the brig Morrison in 1837 and headed with
seven castaways for Japan. The Morrison was the first
ship to meet with Japanese gunfire under the new
edict and was driven from Japanese waters. The
incident provoked an outcry among intellectuals, and
the policy was amended in 1842 to allow castaways to
land. Among those rejected on the Morrison was Sam
Patch, who would later return with Perry.

The first North American to intentionally
attempt to violate the decree that no foreigner enter the
country was Ranald McDonald, the son of a Scot
immigrant and daughter of a Chinook Indian chief. He
took passage on a whaler with the proviso that he be
allowed "to leave the ship off the coast of Japan
wherever and whenever I should desire," hoping to
learn the language and make his fortune as an
interpreter once Japan was opened. On July 2, 1848,
he landed on an island off Hokkaido occupied by
Ainu, the indigenous natives of the islands. Officials
soon arrived and he was taken to several towns
(reporting later being well treated during
imprisonment), until he ultimately arrived in Nagasaki.
For the next seven months, he became the first teacher
of English in Japan. On April 26, 1849, after ten
months in captivity, he was turned over to an American
ship for repatriation. McDonald drifted into obscurity
and died penniless in Kettle Falls, Washington.

The next castaway of interest Dr. Keene
describes was Hamada Hikozo, known as Joseph
Heco, who in 1850 at the age of 13 was rescued by
an American ship after two months drifting at sea on
his step-father’s junk. After initially being terrified by
the larger foreigners with strange customs and
unpalatable food, the Japanese adapted and were
taken to San Francisco about which Hikozo was not
overawed, writing "it appeared to me much like the
city of Edo." He and his comrades were kept at U.S.
government expense for a year in the city, then
shipped to Macao in March 1852 with a view of
taking them  on the first expedition to seek a Treaty
of Amity. Tired of the delays, Hikozo and three others
paid $50 each to return to San Francisco to learn
better English. There he met a gentleman, Mr.
Sanders, who offered to send him to school in the

CONTACTS GREW
OVER THE YEARS
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Dr. Keene gives the first in a commemorative series of lectures celebrating
the 150-year history of U.S.-Japan relations.

East. His benefactor took him to Washington, where
he became the first Japanese ever to meet a U.S.
President. Franklin Pierce “a man of the same
dignity as the Emperor,” Hikozo wrote, offered to
send him to West Point but Mr. Sanders demurred.

Hikozo was baptized Joseph Heco and
became a U.S. citizen in 1858. Receiving the post of
Clerk to a surveying expedition, Heco returned to
Japan in 1859 where he served as interpreter to the
newly established U.S. delegation. After a meeting
with the local Governor, he was treated as an
American citizen throughout. He returned to the U.S.
in 1861 and met with Secretary of State John Seward
who took him to meet President Abraham Lincoln,
the sole Japanese ever to do so. The eruption of the
Civil War delayed any new appointments, and Heco
returned to San Francisco and then to Japan where
he prospered as a businessman after the Meiji
Restoration of 1868.

Perhaps the castaway most familiar to
Americans was Nakahama Manjiro, then known as
John Mung. He was rescued by an American whaling
ship in 1841, taken to New Bedford, Mass. and
housed by the ship’s Captain William Whitfield. He
graduated from school, converted to Christianity, and
went to California to prospect for gold. In 70 days he
raised enough to book passage in 1851 to Okinawa.
From there, he traveled to Kagoshima where he
oversaw the construction of the first ocean-going
vessel in Japan since it had closed its doors 200
years earlier. In 1852, he returned to his native
Kochi in Shikoku and was honored by being made a
samurai. When the first Japanese mission visited the
U.S. in 1860, John Manjiro served as interpreter. The
U.S. captain wrote that “he has more to do with the
opening of Japan than any other man living,” citing
Manjiro ‘s quiet work behind the scenes to convince
his countrymen that Americans could be trusted.

Dr. Keene continues that the arrival of Perry’s
fleet in 1853 caused great consternation, especially
for those in charge of coastal defense. But for most
observers what was notable was that the U.S. ships
were unexpectedly regularly playing music. In many
other respects, the Japanese were surprisingly well
prepared for the Commodore’s two visits. Many of his
official gifts to the Tokugawa Shogunate, designed to
astonish the Japanese, were familiar to them from
reading Dutch books, such as the camera. Hardly
had the Treaty of Kanagawa been signed in 1854,
than things and ideas began to flow into Japan from
America. Joseph Heco had introduced the sewing
machine and the necktie. In 1858 the first history of
America was translated into Japanese from Chinese.
By 1860, the first legation was off to America to
exchange the instruments of ratification for the treaty

in Washington. The Japanese reported being amazed
by "barbarian music," uneatable food and were
especially surprised by the constant presence of
women and the informality of Americans.

The Japanese themselves were objects of
unbounded attention and mobbed by large crowds.
On May 17, 1860, the 70-man delegation traveled to
the White House in a procession of carriages to be
greeted by President Buchanan. They also became
the first foreigners to attend a session of Congress.
They continued on to Baltimore and Philadelphia
before going to New York, where the sightseeing
crowds were the largest, and they met with
Commodore Perry’s widow.

From this time on, increasing numbers of
exchanges occurred, with the first 18 Japanese
passports being issued to an acrobatic troupe. The
first U.S. literary figure known to Japanese was
Benjamin Franklin, whose works were translated into
traditional Japanese by the Empress and an
interpreter in 1875. Emerson had the widest
influence on Japan of any other philosopher. In the
opposite direction, The Loyal Ronin, the celebrated
play of Chushingura, was translated in 1880. It
became a favorite of Theodore Roosevelt, who later
won the Nobel Peace Prize for negotiating the end
the Russo-Japanese War.

Dr. Keene closes by applauding the mutual
influences and contributions that have blossomed
before and since the tragedy of the Pacific War. He
notes that hundreds of U.S. schools now teach
Japanese, that Japanese literature is recognized
worldwide, that Japanese products are hailed globally
for their high quality and that equality prevails in the
Japanese American relationship. He concludes: “The
appearance of a generation that assumes it is normal
and ordinary to have friends in the other country is a
heartwarming phenomenon in a world that is
otherwise far from comforting.”

• Among Dr. Keene’s major publications is a
four-volume history of Japanese literature. His
most recent work, “Emperor of Japan: Meiji
and His World: 1852-1912” is available
through Columbia University Press.
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• Of the $100 million, the Government of Japan will
initially implement assistance worth approximately
$24.5 million, including assistance of 7,000 tons of
beans and 10,000 tons of rice to the WFP, UNHCR
and UNICEF. 
• Provision of 160 tents (capacity: 16,000 people) to
the UNHCR for its operation to assist Iraq.
• Distribution of approximately $3.3 million for the
assistance for the emergency medical activities of
NGOs under the Japan Platform.
2) Cooperation on humanitarian and reconstruction
assistance and administrative assistance in Iraq
through the Office of Reconstruction and
Humanitarian Assistance (ORHA).  The dispatch of
4 or 5 Japanese civilian experts to work with the
ORHA.
3) Humanitarian and reconstruction assistance in
cooperation with peoples of Arab countries and
neighboring countries.
4) Cooperation to provide relief to the affected
people, implemented under the provisions of the
International Peace Cooperation Law, including
transporting humanitarian relief materials by Self
Defense Force aircraft.
5) Assistance to the neighboring region struck by the
economic impact. 
• In Jordan: a grant assistance of $100 million to
alleviate the economic impact from the situation in
Iraq. 
• To the Palestinian Refugees: food aid of
approximately $4.2 million through the United
Nations Relief and Works Agency for Palestine
Refugees in the Near East (Announced March 23).
6) Assistance to the Iraq National Museum and
cultural heritages to provide for renovation of the
museum and protection and preservation of the
cultural heritage, in cooperation with UNESCO.
• Contribution of $1 million to the UNESCO/Japan
Trust Fund for the Preservation of the World Cultural
Heritage and participation in a fact-finding mission
to survey the damages of the cultural heritage of 
the country.

FOR MORE INFORMATION
Please see the Ministry of Foreign Affairs

http://www.mofa.go.jp/index.html
THE ISSUE OF IRAQ

http://www.mofa.go.jp/region/middle_e/iraq/
issue2003/index.html

For Announcements by the Prime Minister,
Foreign Minister, News Conferences, Important
Statements, Assistance Measures and Related

Resources.

On March 19, Prime Minister Junichiro
Koizumi held a press conference spelling
out Japan’s support for the military
operations by U.S. and coalition forces

to disarm Iraq. He noted that Iraq has never seized the
opportunity of peaceful solution and that President
Bush has made clear that the action was to disarm
and not attack Iraq or the Iraqi People, while
expressing Japan’s intent to be actively engaged in the
assistance for rehabilitation and reconstruction of that
country. On April 21, the Government of Japan
announced its fundamental ideas, and measures to be
taken, for the rehabilitation and reconstruction of
Iraq. As of April 23, the total amount of assistance
that Japan has announced or implemented in relation
to the Iraqi situation is up to $213.53 million.

FUNDAMENTAL IDEAS ON JAPAN'S
ASSISTANCE FOR THE RECONSTRUCTION
OF IRAQ
1) Japan is mindful of the importance of the peace
and stability of Iraq and its surrounding region.
Japan will cooperate in reestablishing and enhancing
it.
2) The sovereignty and territorial integrity of Iraq
should be preserved. Iraq’s future should be decided
as early as possible by the people of Iraq themselves.
3) Japan will apply its experience in making the
process from humanitarian assistance through the
reconstruction assistance continuous and
uninterrupted.

CONCRETE MEASURES TAKEN –
COMPLETE AND FUTURE
Japan will promptly implement the following
measures and continue to follow up on those that
have previously been carried out.
1) Cooperation on humanitarian and reconstruction
assistance in Iraq through international organizations
and NGOs:
• Provision of approximately $5.03 million to the
U.N. High Commissioner for Refugees (UNHCR),
World Food Program (WFP), and U.N. Children’s
Fund (Announced March 20).
• Contribution of $100 million worth of humanitarian
assistance for Iraq in response to the UN flash appeal
on the Iraqi humanitarian crisis on March 28 and
other appeals issued by other institutions
(Announced April 9).

BACKING U.S. EFFORTS
ON PEACE IN IRAQ
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n Feb. 10, Toyota Motor Co. delivered its
130th “hybrid” car to the City of Los
Angeles; in his Diet speech Jan. 31, Prime
Minister Koizumi pledged to convert the
entire government fleet to hybrids within

three years. Toyota and Honda have become the first
companies in the world to market fuel-cell vehicles,
leasing them to governments and universities in the
U.S. and Japan. This year they will start leasing
vehicles to corporate users. Nissan plans to follow
suit by the end of 2003. Foreign automakers are also
gearing up to enter the fray. DaimlerChrysler is to
begin sales of fuel-cell cars and trucks this year,
while Ford is considering entering the market in
2004. The world's biggest automaker, General
Motors, has set a target of selling 1 million fuel-cell
vehicles in 2010. The focus of competition among the
world's leading manufacturers is shifting from
research and development to practical application
and marketing. The battle to set the global standard
for fuel-cell vehicles is well and truly underway.

Fuel-cell vehicles are fitted with a stack of
fuel-cells that produce electricity by making
hydrogen and oxygen react. This electricity is used to
power a motor, which propels the vehicle. These
ultraclean vehicles do not emit any carbon dioxide,
the primary culprit behind global warming or other
pollutants like nitrogen oxides. Toyota effectively set
the current global standard for eco-cars by
pioneering hybrid vehicles that run on a combination
of an electric motor and a gasoline engine. In a
further effort to seize the initiative in the
environmentally friendly technology, the firm has
spent close to $8.3 billion and employs more than
400 people in fuel-cell research. Honda, meanwhile,
has demonstrated its commitment to developing fuel-
cell cars by actively pursuing R&D tie-ups with Ford
and the Canadian firm Ballard Power Systems.

The two Japanese automakers are currently
leasing their vehicles for around $10,000 a month.
Both the Toyota and Honda models run on hydrogen
pressurized to 350 bars and boast performance close
to that of cars that run on gasoline. The Toyotas seat
five, can drive continuously for 300 kilometers on
one filling of hydrogen, and have a top speed of 155

O

SCIENCE WATCH

Long at the forefront of eco-car
development, Japanese carmakers have
taken the lead in environmentally
friendly fuel-cell vehicles that run on

hydrogen and promise to be the wave of the future.

km per hour. The Hondas have similar specs, seating
four people and boasting a range of 355 km and a top
speed of 150 km per hour.

Toyota plans to sell 20 vehicles a year and
Honda 30 over the next three years. Nissan began
road-testing its own fuel-cell vehicles at the end of
2002 and plans to begin sales by the end of 2003.
Foreign carmakers are striving hard to make up lost
ground. DaimlerChrysler plans to begin sales of fuel-
cell cars and trucks this year. It aims to sell a total of
60 in America, Europe, Japan, and Singapore and
hopes to supply fuel-cell buses to 10 major European
cities. Ford is also planning to start sales in 2004.
General Motors will begin testing commercial models
with FedEx in Tokyo this June. According to GM
Japan when it does commercialize the models in
2010 it intends to market them “at a price that is
within reach for general consumers” in order to meet
its 1 million unit target.

Many issues need to be resolved before fuel-
cell vehicles enter everyday use, such as the high
development and production costs, the drop in
electricity generation during cold weather and the
lack of facilities for refueling with hydrogen. Having
been the first to bring fuel-cell vehicles to market,
Japanese automakers have achieved a major
milestone in motoring. People will be expecting them
to continue to set the standard for eco-cars in the
years to come.

A NEW TV DIMENSION
The spread of digital broadcasting has intensified
competition in the market for wide-screen, slim,
high-resolution televisions. The latest innovation
to join the fray is a 3-D TV, developed by Sanyo
Electric. A new screen surface-fitting enables
viewers to see solid-looking images without
wearing special glasses. Sanyo plans to roll out
50-inch plasma TVs with this system this spring.
Under the new system, images from four cameras
are condensed into one. This enables the viewer,
whether from the left or right of the screen to see
the sides of the image, making it appear solid.
And multiple viewers can see 3-D pictures at the
same time from almost any angle in a room. Sanyo
has been working on 3-D TVs for a decade. It has
sold 100,000 small unifocal liquid-crystal
displays for amusement devices, and others that
allow doctors to monitor the images from an
endoscope in 3-D. In order to make the 3-D TVs
viable for the home, film must be shot specially on
multiple cameras, requiring filmmakers prepared
to supply them and broadcasters willing to
transmit them. Following the advent of digital
broadcasting, TVs with wider, slimmer screens
and higher resolutions are getting cheaper and
bigger each year, and with HDTV around the
corner 3-D may be the next step forward.
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kimono boom is spreading among young
women in Japan. Antique kimonos that are
available at affordable prices have arrived on
the market, and women are enjoying wearing
them in casual, nontraditional ways. The

kimono is the traditional clothing of Japan. They are
quite beautiful, especially those worn by women, but
looking good in them is another story, because there
are tricks to wearing them. It takes time to learn how
to put on a kimono, and there are detailed
conventions about the right type of kimono and
pattern for different occasions. Furthermore, kimonos
are generally expensive. What all this means is that
just about the only opportunities for young women to
wear kimonos these days are when they take part in a
traditional occasion, such as a tea ceremony, or when
they attend a wedding or some other formal ceremony.
They usually get advice or help in putting them on
from their more experienced grandmothers or from a
beauty salon. 

Recently, though, the kimono has been
making its way into the fashions of women in their
twenties and thirties. But the way these women wear
kimonos can be a major departure from the past.
Kimonos are now sometimes worn over Western
clothes like a coat, and some women pin a favorite
brooch on the obi. Another popular twist is to wear
tabi (Japanese socks with a split big toe) that are color
patterned instead of the traditional white. Each
woman is coordinating her own kimono style.

The kimono boom got started three years ago
with the help of the Internet. The number of kimono
shops and posted pictures of kimonos began to
increase, and interest in traditional Japanese clothes
has grown accordingly. Soon, with a fad for vintage
clothes taking root in Japan, used kimonos became
popular. While it can cost more than $2,000 to
purchase a new kimono and its related accessories, a
used one can often be had for around $40. At such an
affordable price, young women can buy several and
enjoy the traditional custom of wearing kimonos with
motifs that match the season, such as bamboo for
January and ume (Japanese apricot) blossoms for
February. They can also wear these kimonos on a

A

TRENDS IN JAPAN

As in most cosmopolitan countries,
fashion in Japan is an ever-changing
phenomenon, but it also often
combines the old and the new. In the

latest trend. Kimonos are making a comeback, but
with a uniquely modern twist.

variety of everyday occasions. As for the protocol,
many young women learn the basics and wear
kimonos as though they were Western clothes. The
most popular colors and patterns are the bold designs
prevalent in the early half of the 20th century.

Young women wearing antique kimonos with
bold, colorful designs were also a common sight at
coming-of-age ceremonies in January 2003. These
ceremonies are held every January for people who
turn 20 during that school year. The overwhelming
majority of young women in attendance wear kimonos,
and this year saw a dramatic change in their kimonos
from the dark hues and subdued patterns that had
been the rule over the past few years to a bright
splash of color. On a side note, the influence of the
kimono is being felt in the fashion world overseas as
well. One designer puts out a kimono-style coat with a
handbag, shoes, and corsages, bags and belts made
from kimono fabric are proving popular.
KNIT GARMENT CRAZE. Scanning the scene on
the streets of Japan this spring, one is also struck by
the many shapes and colors of knits being worn by
young people. From knit caps of various designs to
coarsely woven cardigans, mufflers, and stoles, knit
trappings are definitely in fashion. The biggest
favorite, especially among teenage boys and teenage
girls, is knit caps. Young wearers of knit caps used to
be mostly limited to skateboarders, but now these
headpieces are all the rage. They come in a variety of
styles, including with pompons and earflaps. Some
suggest the trend was sparked by stars, such as singer
Ayumi Hamasaki and actor Yosuke Kubozuka.

Young men mostly wear knit caps to top off
their street-fashion look of varsity jackets, jerseys and
oversized jeans. Young women wear them with just
about everything, from classic skirts to the street look.
Their prices range from $16 to $33. Besides caps,
other popular knit garments include cardigans,
mufflers, and stoles. The hottest-selling knit
accessories are coarsely woven triangular shawls –
often worn over a kimono. The store offers these in 30
different colors and sells more than 50 a day.
AND BOOTS TOO. Another hot trend is the
increasing use of boots, especially by young women.
Long a staple of winter fashion, by accessorizing boots
they are becoming all weather items. Boot covers and
gaiters are being worn over short boots and pumps,
giving them the appearance of long boots. Boot covers
can be worn in winter or removed for warmer weather,
and by changing color and materials of accessories
worn, wearers can enjoy a single pair of boots as part
of several fresh looks. A Tokyo department store
reports  selling about 20 pairs of them a day at prices
ranging from $12.50 to $31.70. Boot covers are made
from a wide variety of materials, including fake fur,
denim, leather, suede, wool, and synthetic leather, and
they can easily be attached and removed using
zippers and other fasteners.
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t the time of the death of Oda Nobunaga in
1582, only two daimyo in all of Japan had
what it took to step into his shoes. One was
Toyotomi Hideyoshi. The other was Tokugawa
Ieyasu. Hideyoshi’s father was only a peasant

woodcutter, which ordinarily would have kept him
from rising through the ranks. But Hideyoshi’s talent,
intelligence, and loyalty led Nobunaga to reward him
well. On hearing that Nobunaga had been
assassinated, Hideyoshi quickly avenged his lord’s
death, and took control. Officially, Nobunaga’s one-
year-old grandson had been named heir, but
Hideyoshi held the power.

One major difference between Hideyoshi and
Nobunaga was that Hideyoshi treated vanquished
foes with generosity, not harshness. He was
determined to weave an unbreakable bond of loyalty
with those who swore fealty to him by awarding them
the fiefs of those who were not his friends. As
powerful as he was, Ieyasu, too, chose to bend his
knee to the great general after the two tried for a
decisive victory against each other, and failed.
Besides, Ieyasu could afford to be patient.

Hideyoshi moved to continue conquering
those areas of Japan not already unified by
Nobunaga, subjugating the bands of armed Buddhist
monks once and for all. In 1585, he conquered the
island of Shikoku, which had been controlled by the
famed warrior, Chosokabe Motochika. In 1587, when
Hideyoshi sent his armies against the island of
Kyushu, Motochika showed his loyalty to Hideyoshi
by leading one armed contingent.

So distraught was Motochika, however, when
his son was killed in battle that he prepared to
commit suicide until he received the following note
from the opposing army: “We regret exceedingly to
have killed your son in yesterday’s engagement.
Meanwhile, we realize how difficult it is to get to your
boats over the quicksand. Wait patiently until the
tide comes in. We wish you a safe return.” This
expression of regret and generosity gave Motochika
the strength to survive his great personal loss.

In 1589, Hideyoshi began the final leg of his
unification campaign. He moved against the Hojo, a
mighty family that ruled the rice bowl of eastern
Japan. From their huge castle in Odawara, as
described by Stephen Turnbull, author of Samurai:

SAMURAI WARS
LEAD TO NATIONAL

UNIFICATION

A

The Warrior Class of Japan, the Hojo were so
determined to defend their rule that they ordered
most of their samurai from outlying castles to the
home turf. Once the samurai were absent, however,
Hideyoshi’s armies easily picked off their castles,
thus ending the Odawara power structure.

Odawara’s castle was so heavily defended and
well built that any siege against it would have cost
Hideyoshi’s armies dearly. So Hideyoshi and his men
sat down to wait outside while those inside the castle
began to starve. With the downfall of the Hojo, Japan
was essentially Hideyoshi’s. In 1592, he attacked
Korea, but his armies were driven back as they
approached the Chinese border. Hideyoshi launched
another invasion five years later, but the troops
returned to Japan upon the mighty general’s death in
1598.

Hideyoshi’s son, Hideyori, was only five years
old. Ieyasu had been named to the board of five
regents who were to administer the country during
the boy’s youth. Ieyasu, however, had no intention of
sharing power -- not with the boy, and not with the
man Toyotomi would become.

A plot against Ieyasu by Ishida Mitsumari
and his allies to fill the power vacuum created at
Hideyoshi’s death led to the famed Battle of
Sekigahara in 1600. This was to be the largest battle
ever fought between samurai. The battle could have
gone either way until some of Ishida’s men, the
Kobayakawa samurai, decided to switch sides and
support Ieyasu. He was now free to concentrate on
creating a system that would bring about two-and-
half centuries of peace.

In 1603, he was named shogun. Having seen
what happened to Nobunaga’s dreams of succession,
as well as Hideyoshi’s, Ieyasu was determined to find
ways to protect his own family’s ability to rule Japan
well into the future. Ieyasu chipped away at the
power of others with great cunning. Fifteen years
after taking control, his armies lay siege to Osaka
castle to destroy the last vestiges of resistance from
the Hideyoshi family by killing the son, Toyotomi, as
well as almost all of his family, sparing only two
small children. Rebellion in Japan in succeeding
years was sporadic and never really organized, so
adept had Ieyasu become at analyzing and quashing
not so much the manifestation of resistance, but its
very seeds.

Carol Marleigh Kline is a freelance writer in
Washington, D.C. who spent 11 years living in
Japan. In the next issue she will write about
“The Lessons of Peace.”

“Beyond Differences,” a look at
Japanese culture and history.
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pirited Away, the latest anime sensation
distributed by Walt Disney, has won
Hollywood’s 2003 Academy Award for an
animated feature, cementing the industry’s
powerhouse role. Now national and local

governments are working to assure the support
needed to maintain anime’s newfound success.

About 60 percent of all cartoons watched by
people around the world today originate in Japan.
Collectively dubbed “Japanimation,” Japanese
cartoons incorporate the broadest range of themes,
from action heroes and space operas to martial arts,
monster battles, school life and fantasy worlds. The
full-fledged export of anime titles began in the 1970s
when Astro Boy gained popularity in Asia and the
U.S., while Mazinger Z was a hit in Europe. Pocket
Monsters (Pokemon) was anime’s first major
commercial success outside Japan. Pokemon: The
first movie was a smash in the U.S. in 1999 and the
TV series was broadcast in more than 60 countries,
generating sales of $8.3 billion in Japan and $16.7
billion abroad.

JAPANESE ANIME KEEPS
TAKING THE WORLD 

BY STORM

S

Inspired by a team of two-dimensional
heroes, one sector of the Japanese
economy is booming. The legendary
Astro Boy, Pokemon, Mazinger Z,

Gundam, Sailor Moon, and Martian Successor
Nadesico are just some of the names that have
become familiar around the globe as Japanese
cartoons, or anime, have cemented their place as the
world's favorite form of animated entertainment.

Yu-Gi-Oh! (©Shueisha, Kazuki Takahashi)

Like any culture with a long history, Japan
has its tradition of graphic storytelling, including
elaborately painted scrolls depicting episodes from
the lives of nobles or telling frivolous comic tales.
Anime has been a major part of entertainment in
Japan since World War II. Members of the “first
anime generation,” born in the 1950s and 1960s,
absorbed television anime as children and have
passed their enthusiasm to their own. About 60
anime programs are broadcast on Japanese TV each
week, many for adult audiences. Japanese
productions have had to overcome cash shortages by
applying innovative ideas to composition and
camerawork enriching a genre and creating a
uniqueness now highly acclaimed. But despite
anime’s success, the industry is facing a crisis.
Critics cite a chronic lack of human resources,
technology, and funding and point to the danger that
production could move abroad seeking cheaper
labor. Processing, once done completely by hand is
rapidly becoming computerized. While that  saves
work it has also made it easier to outsource the
process to Asian nations.

There are signs of hope, however. New
technologies further digitizing production and banks
are finding new ways to provide financing. National
and local governments have become alerted to
anime’s high value-added potential as multimedia
content. The city of Tokyo, where 70 percent of all
anime production takes place, now hosts an annual
fair bringing together thousands of firms connected
to the industry, in an attempt to assure its continued
growth and prosperity.

Mobile Suit Gundam (©Sotsu Agency • Sunrise)


